
Awesome 
Ideas to Grow 
Your Park or 
Campground 

2018 EDITION



3 Letter from the Jerry, 
Head Honcho of Bonfire

6 Bringing Your Campground 
into the 21st Century

8 Camping Stats 2017

9 Top 10 Marketing Tools Every RV 
Park & Campground Should Be Using

16 Millennials and Camping

18 5 Easy Ways to Market Your RV Park 
or Campground on Facebook

21 Best Ways to Make Extra Money 
Each Season

24 RV Park & Campground Management 
Tips

27 Comparing Campground Software

Table of Contents





Bringing Your Campground 
Into the 21st Century

Having a great campground reservation system is a 
must in today’s modern world. In 2016 alone, 148.3 
million travel bookings were made online in 2016 in 
the United States and 40% were made just 48 hours 
in advance.   

Let's look at it this way: 

So why do most RV Parks and campgrounds still not 
accept online reservations? Let’s address some of 
the reasons.  

Some are afraid of no-shows and a loss of money. 
However, requiring payment upon booking alleviates 
that fear. Most campground reservation systems, like 
Bonfire, allow you to require payment at booking. 

Keep Reading ->     6

According to Google 22,200 people in the state of 

Texas search "RV Parks near me" each month. If 

30% booked 2 nights at $40/n, that would be an 

increase of $264,000 per month. Now, that is for 

the WHOLE state of Texas but you get our point.



Confusing integrations with RV park management 
software currently in use. Yes, figuring out how to 
seamlessly integrate your campground reservation 
system and whatever system you use to keep track 
of these reservations can be hard. However, a lot of 
systems handle everything for you. Our software, 
Bonfire, for instance, does everything for you. Once a 
person schedules online, their site is assigned to 
them and you are alerted. You don’t have to touch a 
thing. Bonfire’s system blocks out their stay including 
check-in and checkout on your calendar so you 
never accidentally overbook or don’t know when 
someone is coming. 

User error - with people renting RVs or not knowing 
the exact spot they need, users booking the wrong 
site can happen. However, all online booking sites 
allow for customization of questions your park needs 
answers to in order to properly assign them a site. If 
something doesn’t match up, you can simply cancel 
their reservation or fix it. 

Whatever RV park management software you 
choose to use, making sure it integrates with your 
campground reservation system is a must.  
. 
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Camping Statistics

40.5 million 
Americans who went camping in 2016

54% 
Campers who say they love 

taking weekend or last minute 
camping trips

$7.5 billion 
estimated revenue in 2018 

for RV parks and campgrounds



Top 10 Marketing Tools 
Every RV Park & 

Campground Should Be 
Using 

1. Instagram 

With over 400 million active users, Instagram is a great way to 
connect with potential clients and past clients. People love to see 
look at pretty photos and videos, which is why Instagram dominates 
social media platforms. Posting visually stunning photos of sunsets, 
fun videos of activities, or just a great image of cooking s’mores by a 
fire, will get a ton of likes. 

Just posting an image will not get it in front of the RIGHT people. 
Therefore, you need to add hashtags such as #ourcamplife or 
#wanderlust. This will help it to reach those who love to camp and 
just might want to camp at your park.  

Additionally, you can look up people who have visited your 
campground and posted to Instagram. Just perform a search for 
your campground name or address in the search bar. Instagram will 
then show you everyone who has posted within that vicinity. You can 
then go in and thank patrons for visiting and invite them to return. 

Don’t forget to add a link where people can make online reservations 
within your Instagram bio. Then, at the end of every post, type “link in 
bio” so they know where to go to book.  

Keep Reading ->   9



#wanderlust 
63.2M posts 
#camping 
16.7M posts 

#roamtheplanet 
3.5M posts 
#nomad 

2.7M posts 
#greatoutdoors 

1.3M posts

Keep Reading -> .  10



 2. Facebook Business Page 

Even if you have not created a Business page on Facebook, your 
park has one. How? Facebook allows users to check into an address 
or a business even if the business has not set one up. The business 
can then go in and claim their page. 

Facebook’s algorithms change frequently so we will address how to 
get your posts seen after this. So if not to post, then why use 
Facebook at all? To engage with customers and answer people 
messaging your business. Because people interact on Facebook so 
much, when people google search your business, your page might 
pop up. They then can go to that page to ask questions, read more 
about you and check out reviews. You need to be able to engage 
back. 

Remember, even if you never set up a Facebook page for your 
campground or RV Park, FB already has. You need to take control of 
it! 

3. Facebook Ads 

You read about how Facebook doesn’t really show your page’s posts 
to a lot of people. Yeah, they can be real jerks to businesses. This is 
so people’s feeds are not just of business posts, but their friends. So, 
how do you get in front of people? Run ads. 

I am not talking about spending a crazy amount of money. Maybe 
$10 a week. You can target people based off age, location (suggest 
starting in the same state or within 3 hours travel of your business) 
and likes (like camping, RVing, etc). Check out the post below for an 
example. 

If you then run an ad to people within 3 hours driving distance and 
who love camping or RVing over 30, you will get clicks with the goal 
being pushing more reservations.  

Keep Reading ->   11
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30M people on Facebook 
list camping or RVing as interests

Above is an example of an ad you could run for your park.  

The picture is appealing and showcases an aspect of the park that 

makes it stand out - the water. The copy has a quote most RVers 

would love and then the headline says 10% off stays to seal the 

deal.  

Audience: Married people who live within 100 miles of Austin, 

between the ages of 50-65+ who like RVing. 

Audience Size: 40,000 people



4. Conversion Tracking 

So, how will you know if ad money is worth it? Place a little code on 
the page people reach after people book a site or contact you. 
Facebook walks you through it. You then can see how much it cost 
per conversion or people booking spots, to see if ads are worth it. If 
done right, they always will be! If this is too complicated for you, 
reach out to our go-to marketing partner, Beknown. Based out of 
Austin, they know all that tech mumbo-jumbo. 

5. HootSuite 

One way to make FB posting easier is to use Hootesuite. You can 
schedule posts out for the whole year if you want for all platforms 
with just a couple of clicks. Best part, it is free! 

6. Review Sites 

Just like Facebook, even if you have not set up a business page on 
sites like TripAdvisor or Yelp, you still have one. The bad part is that 
people are reviewing and are going without engagement back. The 
best way to get repeat customers is through providing the best 
experience possible and this includes after they leave. 

Also, you HAVE to be listed on Google. 65% use Chrome (Google's 
search engine) or google maps to look up more info on businesses. If 
your business is not listed, you do not show up. Request a listing 
here.  

Keep Reading ->   13



7. Email Marketing 

Chances are you are collecting emails for those who have stayed in 
your park if not, you should be. Why? So you can send them emails 
to remind them why your park is so great and to come back! Email 
services like MailChimp are perfect and are free for up to 2000 email 
addresses. They come with easy to change templates and look 
professional. Offer a coupon for their next visit or pictures of cool 
new park features. 

8. Website 

On every site, your website is listed. People WILL go there. So if you 
are spending money and time marketing, you need to make sure you 
are sending people to a professional site. 

Keep Reading ->   14

This email was made 
with Mailchimp in 10 
minutes. All the 
templates are 
customizable and easy 
to use.



Also, most people are used to instant gratification. Therefore, you 
need to accept online reservations. Over 40% of people in 2016 
booked their stay 1-5 days in advance and 24% booked stays the day 
of. Most people who are looking to book the day of don’t have time 
to call around. They are looking for convenience. So why not let your 
campground or RV park can give that to them while making money? 
Luckily, sites like Bonfire makes it easy. 

9. SEO 

SEO or search engine optimization helps out a lot when people 
search for parks in your area. With SEO, your site might not ever 
show up organically. Check out this article to learn more about how 
Google works.  

10. Yourself 

Without a great campground, you will have nothing great to market. 
If you oversell your space, people will feel disappointed or fooled 
and leave bad reviews which are hard to bounce back from. What 
features of parks would convince you to visit? Perhaps start there. 

We hope these marketing tips help your RV Park or campground 
have the most successful year yet! If you need help, reach out to our 
go-to marketers at Beknown Austin. They have not only created park 
maps and built websites, but have also managed Facebook 
campaigns and claimed countless park pages. 

  15
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Millennials 

58%

Baby Boomers 

42%

Millennials now make up 
38% of campers.

Group Size Average

51% say they plan on 
camping this year

41%

How To Reach Them

on Facebook on Instagram



5 Easy Ways to Market Your 
RV Park or Campground on 

Facebook 

1. Target Potential Customers With Ads Showcasing Your Park. 

Facebook allows you to get INSANELY specific with who you are 
targeting. For example, you can target people who live in your state, 
who love camping between the ages of 25-40 and show them 
someone kicking back with a beer at sunset. If you have a lot of 
family activities, post about those and target those who like camping 
or RVing and have kids. It is SO easy and SUPER effective. 

Check out this step by step tutorial for more on FB ads or call 
Beknown Austin, a marketing company who specializes in marketing 
RV Parks and Campgrounds. 

2. Run a Simple Contest to Get People Talking 

Ask people who have been to your park before to share pictures and 
memories at your park. The best one wins a free weekend. You can 
always choose a slower part of the season for the giveaway but the 
point is to get past customers to relive the fun they had at your 
camp. These photos will also be great for other FB posts and your 
website. To make sure it gets in front of the right people, you can 
always run an ad to those who have liked your page to make sure 
they see what you are asking for.  

Keep Reading ->   18



3. Don’t Forget the Pups 

These days pets are treated like children so letting people know you 
are open to pets would be HUGE. Besides that, dogs are cute so you 
will get a lot of likes. 

4. Ask for Likes and Reviews on Facebook 

Did you know you can run ads to friends of people who like your 
page? It will show up as “Name of Friend likes this page”, and thusly, 
people will pay more attention. Also, reviews are everything. So if 
you can get people to review your business on any social account, 
you should. 

5. Make sure you add a Call to Action Button 

You can choose from seven pre-made button options ("Sign Up," 
"Shop Now," "Contact Us," "Book Now," "Use App," Watch Video," and 
"Play Game") and link it to any website that aligns with your business' 
goals - getting more reservations. It could link to your homepage, a 
contact form, or phone number. 

You can learn how to add a CTA button to your business' Facebook 
Page here. 

  19





Best Ways to Make Extra 
Money Each Season

Spring: 

In like a lion and out like a lamb. A day of camping can be totally 
ruined by those roaring spring storms. However, if your campers 
have the option to buy their family a set of ponchos at their 
campground so that they can still enjoy their trip, you've just saved 
the day and made some extra cash in the process. If you enjoy 
gardening you might also consider selling bouquets of flowers or 
fresh veggies around this time of year. 

Summer: 

Though Summer is definitely the best season of all, some folks just 
can't take the heat. An often overlooked part of RV'ing during this 
season is how much heat comes through the windows. Having 
reflective window coverings available for purchase can make a huge 
difference for a family trying to stay cool. Many RV's also do not 
come equipped with an ice maker and even the best coolers will 
eventually be full of melted ice. Having ice for sale at a campground 
is a great way to bring in extra money in the summertime. If you're 
keeping ice frozen, you can also keep popsicles frozen which are a 
great treat for campers of all ages.  

Keep Reading ->   21



Autumn: 

Autumn is the most beautiful season and a wonderful time for 
camping. A great way to showcase that beauty and make some extra 
money is by photographing it. Keepsakes like postcards, t-shirts and 
mugs can be emblazoned with your images and cherished forever 
by campers. This is a good way to grab camper's addresses too. You 
will need to get their current home address to send them their mugs. 
You can charge a little more for your time and picture. Use a service 
such as Vista Print to order the keepsakes. 

This season also happens to be when days start to become shorter. 
Don't let your campers get stuck in the dark. Having headlamps, 
flashlights and lanterns available will make everyone's camping 
experience brighter. 

Winter: 

Winter isn't everyone's favorite season but it is the most wonderful 
time of the year. Holiday ornaments and decorations are just one 
way you can spread cheer and make some extra cash. If your 
campground is in a part of the country that gets cold, you probably 
already have firewood available but, for most campers, it's all about 
what's roasting on top of the bonfire. Having marshmallows, graham 
crackers and chocolate bars is a perfect way to make a little extra 
money and make your campground just that much sweeter. 

   22
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WELCOME



RV Park & Campground 
Management Tips

Campground management is no walk in the park. Between checking 
in and out campers, to keeping up the grounds, there is little time to 
do general tasks such as keeping up with the books. Below are some 
of the best tips and hacks we have tried or read about to save you 
time and make your life easier. 

1. Want to keep out noisy campers or those just looking to throw 
parties? Plaster FAMILY campground around everywhere. This 
always helps keep out people who are looking to throw big parties. If 
that isn’t working then institute a sound deposit that is 100% 
refundable if noise is kept to a certain level or there are no 
complaints. 

2. When setting up wifi, ask your provider to restrict some sites 
such as streaming sites like Netflix, Hulu, and HBOgo. This will stop 
people from eating up all your bandwidth but still allow them to 
check social media profiles. 

3. Make sure your campground or RV Park website can take 
reservations online. Your reservations will go up due to ease. Take 
advantage of some of the features campground and RV Park 
reservation management systems have such as pricing. Try adding a 
dollar or two to see if people are still willing to pay it. We are not 
saying to price gauge people, but if your prices have been the same 
for the past 5 years, it might be time for an increase. Adding in 
presale amenity packages such as kayak and fishing pole rentals is 
also a great way to make extra money. You can do this easily with 
sites like Bonfire which specializes in campground and RV park 
management software. 

Keep Reading ->   24



4. Don’t forget about the extra money that can be made with things 
like vending machines and make sure it is full of things kids love. 
They will definitely be the ones pulling the strings. If you position it 
by the pool, they will go flying off the racks. 

5. Give out next visit coupons as campers leave or enter. This will 
get them back to your park or they could hand them out to friends. 

6. Make sure and make one to two new improvements each year. 
That way when repeat customers come back to your RV Park or 
campground and say “what’s new this year?”, you can delight them 
with something. . 

7. Use Facebook advertising to promote your campground. It is 
easy. All you need are a few great pictures, $20 and some creative 
wording. After logging into Facebook, click run an ad (you must have 
a Facebook page for your park). Click on “Clicks to website”. Then 
choose your state and ages 25-65. Type in camping and RVing in the 
interests column. Select your date range and how much you will 
spend. We recommend $20 over 1 week. Click next and add your 
pictures as well as wording. You will send them to your website URL 
where they can make a reservation. “It is too beautiful to sleep 
indoors. Get out of the city and into nature with us today", is an 
example of text. 

8. Use Bonfire Software to make your life easier. From allowing 
customers to easily book online to keeping your books in order, 
Bonfire is a no-brainer. You can also access your notes, reservations, 
and receipts from any device. This makes it easy to go on with your 
day to day life while also managing your park.  
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WEEKEND  FORECA S T :  

RV i ng
W I TH  A  CHANCE  OF  ADVEN TURE  



Bonfire is simple to use, has automatic and free 

upgrades for life, and no hidden fees like our 

competitors who charge each year to get the latest 

version of their software. Plus, you can use on any 

device that has access to wifi.

Why are more parks 
turning toward Bonfire? 



Simply manage all 
aspects of your 

park, accept 
payments and 

take reservations 
online.

Software & new technology 
can be confusing. 

 
 

 is easy to learn 
& simple to train.
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Included in Your Bonfire Subscription 

Setup with a Real Person 

Free Trial Period 

Month-to-Month Contracts 

Cloud Based System 

Ability to Book Online 

24/7 Support 

Dedicated US-based Support Manager 

Free Updates 

No Hidden Fees 

Integrated CC Processing 

Mobile Phone & Tablet Compatibility 

Anywhere Access to System 

Unlimited Devices 

Website Integration 
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Let us 
show you how 

can work for you.

Try our Online Demo 
for FREE at 

www.letsbonfire.com 
or 

drop us a line at 
howdy@letsbonfire.com 

877.377.9682 
29



Thank You!




